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2010 ïBusiness as Unusual
Understanding the Shopper in The New Decade
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Notice of Use of Information

ñOpinions, estimates and projections in this presentation 

and/or broadcast constitute the current judgment of the author 

as of this date. They do not necessarily reflect the opinions of 

SymphonyIRI Group and are subject to change without notice. 

SymphonyIRI has no obligation to update, modify or amend 

this presentation or Webinar, or to otherwise notify a reader 

thereof in the event that any matter stated herein, or any 

opinion, projection, forecast or estimate set forth herein, 

changes or subsequently becomes inaccurate.

This presentation is provided for informational purposes only.ò 
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What a Difference a Year Makesé

Source: IRI Shopper Video, Focus Group Interviews, November 2009

2010 Issues

ÅHealth Care

ÅDouble Dip Recession

ÅDeficit Spending

ÅFear of Inflation

ÅContinuing 
Unemployment Levels

ÅCommodity Prices

ÅTaxes, Taxes, Taxes

2009 in Review

ÅH1N1

ÅFood Safety

ÅWhen Employment 
Will Stabilize

ÅConsumer Anxiety

ÅRecession 
Bottoming

ÅReal Estate Values
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PPermanently Altered  Buying Habits 
Imminent danger of ñdownward mobilityò

PNot Consuming as  in the Past 25 Years 
Going on a shopping and consumption ñdietò

PñEnlightenmentò Is a New Shopping Lens 
Affordability, nutrition, and safety ñinsightsò

PPurchase Behaviors Get ñPersonalò 
From ñkeeping upò to ñextending life valuesò

Market 360º ïThe Consumer

Source: IRI Shopper Video, Focus Group and Shopper Interviews, March and April 2010
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PInnovation in ñNew Loyaltyò 
ñInfluence miningò via 360Ü shopper/consumer views

PEquity Creation in and Via New Technology 
Rewiring of marketing enabled by technology

PTransformation of Shopper Segmentation 
From ñbirth, life, and deathò to usage patterns

PAccelerating Distance Between ñWinners and 
Losersò 
Speedier death for the ñunhealthiestò

Market 360º ïThe Retailer

Source: IRI Shopper Video, Focus Group and Shopper Interviews, March and April 2010
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PRealities Of Consolidation 
Industry, competitor, new entrant, and retailer

PSelectively Testing ñShopper Directò 
More personal and smaller ïmore opportunity

PRedefining Supply Chains
Factory to shelf productivity improvements

PñEconomic Sea Changeò Transformed Efficiencies 
Forever altered organizational/operational structures

PEmergence of a New Financial DNA
Microscopic evaluation of investments

Market 360º ïThe Manufacturer

Source: IRI Shopper Video, Focus Group and Shopper Interviews, March and April 2010
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The ñGreat Recessionò continues 
to be the ñGreat Equalizerò
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Health Matters

See ñAffordable Healthcareò

as Critical to Stay Healthy

9 in10



9 Copyright © SymphonyIRI Group, 2010. Confidential and Proprietary.
9 Copyright © SymphonyIRI Group, 2010. Confidential and Proprietary.

Defining Affordable Healthcare

Low Up Front 
Cost

Keeps Me 
Healthier Longer

Improves Quality 
of Life
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Shoppers Seek Substitution with OTC

View OTC Medicines 
as a Money Saver

38%
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A New Level of Disease Prevention

Now Use Antibacterial Hand 
and Surface Cleaners Daily

41%
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Where Shoppers Plan to Go for 
OTC Medication Over the Next 6 Months

Drug Stores

Supercenters
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Over the Next 6 Months Shoppers 
Are Planning to Go Private Label

OTC 
Medicine

Vitamins & 
Supplements


