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Notice of Use of Information

NOpi nions, estimates and proc
and/or broadcast constitute the current judgment of the author
as of this date. They do not necessarily reflect the opinions of
SymphonylIRI Group and are subject to change without notice.
SymphonyIRI has no obligation to update, modify or amend
this presentation or Webinar, or to otherwise notify a reader
thereof in the event that any matter stated herein, or any
opinion, projection, forecast or estimate set forth herein,
changes or subsequently becomes inaccurate.
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2009 in Review 2010 Issues
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Source: IRl Shopper Video, Focus Group Interviews, November 2009
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Market 360° 7T The Consumer

P Permanently Altered Buying Habits

| mmi nent danger of ndowl

P Not Consuming as in the Past 25 Years
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Market 360° T The Retaller

Pl nnovation in ANew Loyalilt
Al nfluence miningo via 3|6
P Equity Creation in and Via New Technology
Rewiring of marketing enabled by technology
P Transformation of Shopper Segmentation
From nbirth, |1 fe, and de
PAccel erating Distance Belt
Loser so
Speedi er death for the nu
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Market 360° T The Manufacturer

P Realities Of Consolidation
Industry, competitor, new entrant, and retailer

PSelectively Testing fAShogy
More personal and smaller i more opportunity

P Redefining Supply Chains
Factory to shelf productivity improvements

PAiEconomic Sea Changeodo Tr ¢
Forever altered organizational/operational structures

P Emergence of a New Financial DNA
Microscopic evaluation of investments
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Defining Affordable Healthcare

89%
89%
89%

of Healthcare
Shoppers
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A New Level of Disease Prevention

Now Use Antibac\erial Hand
and Surface Cleaners Daily
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Where Shoppers Plan to Go for
OTC Medication Over the Next 6 Months

SKEY/E™ Drug Stores
950%

of Category
Shoppers
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Over the Next 6 Months Shoppers
Are Planning to Go Private Label

Vitamins &
Suppléments
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